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MEMORANDUM 
 
TO: Executive Directors 
 Area Agencies on Aging 
 
FROM: Tim M. Catherman 
 Deputy Commissioner, Support Services 
 
DATE: May 11, 2004 
 
SUBJECT: Aging in the News 
 
The following is a summary of some searches that occurred this week. 
Some of these links are time sensitive and can change daily. 
 
VDA and Virginia AAAs In the News 
NEW state program to offer assistance to aging drivers 
Roanoke Times - Roanoke,VA,USA 
... We want to keep older drivers mobile, independent and safe," said Jay DeBoer, commissioner of 
Virginia Department for the Aging. ... <http://www.roanoke.com/roatimes/news/story166616.html> 
 
PRIME LIVING BRIEFS 
Richmond Times Dispatch - Richmond,VA,USA 
... For other aging agencies, call the Virginia Department for the Aging at (800) 552-3402. Bay Aging also 
keeps a list of private duty nurses. ... 
<http://www.timesdispatch.com/servlet/Satellite?pagename=RTD%2FMGArticle%2FRTD_BasicArticle&c
=MGArticle&cid=1031775358203&path=!flair&s=1045855936229> 
 
SOME seniors confused by Medicare prescription card options Hampton Roads Daily Press - 
Newport,VA,USA ... of advice is not to feel rushed with this opportunity," said E. Janet Riddick, director of 
the Center for Elder Rights at the Virginia Department for the Aging ... 
<http://www.dailypress.com/news/dp-05680sy0may09,0,4558306.story?coll=dp-headlines-topnews> 
 
 
AoA News From Around the Nation 
MAY sexual assault/rape prevention fact 
Baxter Bulletin - Baxter,AR,USA 
... According to a study of the administration on aging, more than 500,000 senior citizens are abused or 
neglected in their own homes during a one-year period. ... 
<http://www.baxterbulletin.com/news/stories/20040504/localnews/350563.html> 
 
SENIORS taking their health seriously 

http://www.roanoke.com/roatimes/news/story166616.html
http://www.timesdispatch.com/servlet/Satellite?pagename=RTD%2FMGArticle%2FRTD_BasicArticle&c=MGArticle&cid=1031775358203&path=!flair&s=1045855936229
http://www.timesdispatch.com/servlet/Satellite?pagename=RTD%2FMGArticle%2FRTD_BasicArticle&c=MGArticle&cid=1031775358203&path=!flair&s=1045855936229
http://www.dailypress.com/news/dp-05680sy0may09,0,4558306.story?coll=dp-headlines-topnews
http://www.baxterbulletin.com/news/stories/20040504/localnews/350563.html
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Pioneer Press Online - Glenview,IL,USA 
... determines his or her ability to live a productive later life," writes Josefina G. Carbonell, on a Web site 
for the Administration on Aging, which promotes ... <http://www.pioneerlocal.com/cgi-bin/ppo-
story/localnews/current/gu/05-06-04-289656.html> 
 
NEW Efforts to Improve Access to Accurate Bilingual Health ...  
Medical News Today - UK 
... As an example, in October 2003, FDA and the Administration on Aging forged a partnership with the 
National Alliance for Hispanic Health to strengthen outreach ... 
<http://www.medicalnewstoday.com/index.php?newsid=8000> 
 
FEDERAL Health Agencies to Note Drug Dangers for 'Older Americans ...  
Yahoo News (press release) - USA 
... PRNewswire/ -- The Substance Abuse and Mental Health Services Administration 
(SAMHSA) the Food and Drug Administration (FDA), and the Administration on Aging ... 
<http://biz.yahoo.com/prnews/040507/dcf026_1.html> 
 
US : CRAIG INTRODUCES "OLDER AMERICANS MONTH" RESOLUTION TheMatureMarket.com - 
World ... This year’s theme for Older Americans Month is “Aging Well, Living Well” and was chosen by the 
US Administration on Aging. ... 
<http://www.thematuremarket.com/SeniorStrategic/dossier.php?numtxt=1836&idrb=5> 
 
CITY promotes senior fitness through Older Americans Month Hillsboro Argus - Hillsboro,OR,USA ... The 
US Administration on Aging has attached the motto "Living Well, Aging Well" to Older Americans Month 
this year, and Hillsboro Parks and Recreation is ... 
<http://www.oregonlive.com/news/argus/index.ssf?/base/news/108387912439940.xml> 
 
OLDER Pennsylvanians Month and Salvation Army Week proclaimed Towanda Daily Review - 
Towanda,PA,USA ... As Pennsylvania embraces the 2004 national Administration on Aging's Older 
Americans Month theme, 'Aging Well, Living Well,' we support healthy lifestyles ... 
<http://www.thedailyreview.com/site/news.cfm?newsid=11614228&BRD=2276&PAG=461&dept_id=4650
49&rfi=6> 
 
AROUND Town 
NorthFulton.com - Alpharetta,GA,USA 
The centers will be funded with an $800,000 three-year grant from the federal Administration on Aging 
and Centers for Medicare and Medicaid Services. ... 
<http://www.northfulton.com/DisplayArticle.asp?ID=%7B1D6E921B-643D-4D06-96CB-
5064B021C893%7D> 
 
SENIOR Day expected to Draw Hundreds on May 13 
The Lookout News - Santa Monica,CA,USA 
... The Promenade event coincides with “Older Americans Month,” designated by the Department of 
Health & Human Services / Administration on Aging (AoA). ... 
<http://www.surfsantamonica.com/ssm_site/the_lookout/news/News-2004/May-
2004/05_10_04_Senior_Day_Expected_to_Draw_Hundreds.htm> 
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COMMONWEALTH of VIRGINIA 
Department for the Aging 
Jay W. DeBoer, J.D., Commissioner 

MEMORANDUM 
 
TO: Executive Directors 
 Area Agencies on Aging 
 
FROM: Tim M. Catherman 
 Deputy Commissioner, Support Services 
 
DATE: May 11, 2004 
 
SUBJECT: Virginia’s AAA Clients 
 
Last week I mentioned VDA uses the AIM database to “tell the story” of Virginia AAAs 
and the great service provided by our network.  Leonard Eshmont has created a new 
AIM report “VA 56 – NAPIS Group Summary Median/Average Age and ADLs” that helps 
to describe our clients. 
 
The state level copy of the report is attached.  You can have your AIM Administrator 
download the script to produce a similar report for your AAA.  In summary, the report 
provides the average age and average number of ADLS for services captured on the 
UAI.  For the first nine months of 2003 the table below shows the average age and ADL 
for selected services. 
 

Service        Avg. Age  Avg. ADL 
Home Delivered Meals  79      2.8 
Personal Care   80      3.5 
Care Coordination   78½      3.2 
Homemaker    80      2.7 
Chore     78      5.1 
Adult Day Care   80      3.4 

 
If you have any questions, please contact Leonard Eshmont at (804) 662-9800 or 
me. 

1600 Forest Avenue, Suite 102, Richmond, Virginia 23229 
Telephone (804) 662-9333 (V/TTY)  Fax (804) 662-9354  Toll-Free (800) 552-3402 (V/TTY) 
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Top Level Agency/Your Agency

Note2:  A 99.99 Value in the ADL Columns represent a service in which Page 4 of the UAI is not 
required and therefore calculation cannot be made.

Note3:  ADLs reviewed are Bathing, Dressing, Toileting, Transferring, Eating/Feeding, Bowel, and Bladder.

Note:  This report only summarizes clients who have service and an assessment.  Also, clients 
must be between 40 and 120 years of age to be included in these calculations as well.

From: 01/01/2003
09/30/2003To:

VDA -  NAPIS Group Summary Median/Average Age and ADL's

Median
Age

Average
(Mean)

Age
Median

ADL

Average
(Mean)

ADL

01 - Personal Care 80.3481.10 4.00 3.49

02 - Homemaker 80.0880.78 3.00 2.69

03 - Chore 77.9578.24 6.00 5.14

04 - Home Delivered Meals 79.0879.82 3.00 2.84

05 - Adult Day Care /Health 79.9181.45 4.00 3.39

06 - Case Management 78.5478.76 3.00 3.16

07 - Congregate Meals 77.1077.21 99.99 99.99

10 - Transportation 78.0578.57 99.99 99.99

11 - Legal Assistance 74.5174.14 99.99 99.99

12 - Nutrition Education 77.6077.50 99.99 99.99

13 - Information and  Assistance 77.9678.48 2.00 2.42

A - Residential Repair and Renovation 77.3077.11 99.99 99.99

B - Disease Prevention/Health Promotion 76.3076.51 99.99 99.99

Printed:  05/10/2004Report ID: VA56 V1.1Virginia Department for the Aging Page 1 of 3



Top Level Agency/Your Agency

Note2:  A 99.99 Value in the ADL Columns represent a service in which Page 4 of the UAI is not 
required and therefore calculation cannot be made.

Note3:  ADLs reviewed are Bathing, Dressing, Toileting, Transferring, Eating/Feeding, Bowel, and Bladder.

Note:  This report only summarizes clients who have service and an assessment.  Also, clients 
must be between 40 and 120 years of age to be included in these calculations as well.

From: 01/01/2003
09/30/2003To:

VDA -  NAPIS Group Summary Median/Average Age and ADL's

Median
Age

Average
(Mean)

Age
Median

ADL

Average
(Mean)

ADL

Protect Elder Rights 77.5478.51 99.99 99.99

D - Checking 79.3280.26 99.99 99.99

F - Emergency 75.3874.72 99.99 99.99

Respite Adult Day Care License 79.7781.55 4.00 3.90

Respite Adult Day Care No License 81.1481.73 2.00 2.23

Respite Companion 82.0081.00 5.50 5.30

Respite Homemaker 81.3181.72 2.50 2.65

Respite Hospice 76.3776.53 1.00 1.53

Respite Personal Care 79.4880.45 3.00 3.38

Respite Other 75.6073.29 6.00 6.15

Guardianship 71.9972.42 4.00 3.67

Fee for Service Home Delivered Nutrition 80.0780.69 99.99 99.99

CCEVP 79.5980.25 5.00 4.61
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Top Level Agency/Your Agency

Note2:  A 99.99 Value in the ADL Columns represent a service in which Page 4 of the UAI is not 
required and therefore calculation cannot be made.

Note3:  ADLs reviewed are Bathing, Dressing, Toileting, Transferring, Eating/Feeding, Bowel, and Bladder.

Note:  This report only summarizes clients who have service and an assessment.  Also, clients 
must be between 40 and 120 years of age to be included in these calculations as well.

From: 01/01/2003
09/30/2003To:

VDA -  NAPIS Group Summary Median/Average Age and ADL's

Median
Age

Average
(Mean)

Age
Median

ADL

Average
(Mean)

ADL

Local AAA 77.8478.40 99.99 99.99

F - Employment Title III 66.0565.05 99.99 99.99

B - Health Education/Screening 76.7677.20 99.99 99.99

F - Identification/Discount 72.4173.72 99.99 99.99

B - Medication Management 77.2777.37 99.99 99.99

D - Socialization/Recreation 75.2675.35 99.99 99.99

D - Volunteer Programs 74.5874.60 99.99 99.99

F - Money Management 79.5180.29 99.99 99.99

III-E Individual Counseling 86.9086.43 99.99 99.99
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COMMONWEALTH of VIRGINIA 
Department for the Aging 
Jay W. DeBoer, J.D., Commissioner 

1600 Forest Avenue, Suite 102, Richmond, Virginia 23229 
Telephone (804) 662-9333 (V/TTY)  Fax (804) 662-9354  Toll-Free (800) 552-3402 (V/TTY) 

MEMORANDUM 
 
TO: Executive Directors 
 Area Agencies on Aging 
 
AND: Nutrition Directors 
 
FROM: Carol Cooper Driskill, Program Coordinator 
 
DATE: May 11, 2004 
 
SUBJECT: Service Standard Reminder:  Food Safety Education 
 
Service Standards 
Home Delivered Nutrition Service Standard:  Nutrition Education, Disease  
Prevention and Health Promotion (under Service Delivery Elements):  Accurate  
information about Nutrition Education, Disease Prevention and Health Promotion  
shall be provided to the homebound participant on a continuing basis, but at least  
twice a year. Information will be obtained from a reputable source, registered  
dietitian or other qualified individual. At least once a year, food safety information,  
such as food handling, reheating, and storage, shall be provided. 
 
Congregate Nutrition Service Standard:  Nutrition Education (under Service Delivery 
Elements):  Nutrition Education: Any set of learning experiences designed to facilitate 
voluntary adoption of eating and other nutrition-related behaviors conducive to health 
and well-being.  Information will be obtained from a reputable source or provided by a 
registered dietitian or other qualified individual. The participant shall be provided with 
information on a continuing basis, but at least quarterly. Scheduled programs shall be 
documented as having taken place. At least once a year, food safety information, such 
as food handling, reheating, and storage, shall be provided. 
 
Developed by the U.S. Department of Health and Human Service’s Food and Drug 
Administration (FDA), Keep Your Food Safe (attached) is an “Easy Reader” brochure. I 
I think it is fairly easy to read and understand.  

jtaggart
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The brochure can also be viewed at http://www.fda.gov/opacom/catalog/alpha.html.  
Additional copies can be obtained by fax at (301) 827-5308. It is publication Easy 
Reader 03-1109C. 
 
Please contact me at 804-662-9319 or Carol.Driskill@vda.virginia.gov with questions   
 
 
 
 

http://www.fda.gov/opacom/catalog/alpha.html
mailto:Carol.Driskill@vda.virginia.gov


 

Department of Health and Human Services 
Food and Drug Administration 
5600 Fishers Lane (HFI-40) 
Rockville, MD 20857 
February 1991  
Revised September 2000  
(FDA) 00-2234  

Keep Your Food Safe  
The Food and Drug Administration, or FDA, is a United States government agency. FDA 
helps protect the health of consumers by teaching them about food safety. 

Keep Your Food Safe  

Food that goes bad can make you sick. This is called food poisoning, or foodborne illness.  

Sometimes when people think they have the "flu" or a "stomach bug," they really have a 
foodborne illness. You can keep food safe. This booklet tells you how to:  

• buy safe food and  
• keep it safe at home.  

What makes foods go bad? Germs. They get on foods and grow. You cannot see germs 
on food. You cannot always smell or taste them, either.  

These are some of the foods germs like best:  

• Milk and other dairy products  
• Eggs  
• Meat  
• Poultry  
• Seafood  
• Fruits and vegetables  

Foods that are likely to have germs that can make you sick include:  

• Unpasteurized or untreated juices, such as apple cider  
• Sprouts  
• Raw eggs and foods that contain raw eggs, such as cookie dough and Caesar 

salad dressing  

Safe Food At the Store 

Buy cans and jars that look perfect.  



Do the cans have dents? Are the jars cracked? Do they have lids that are not closed tight? 
The food may have germs that can make you sick.  

Check eggs, too. Open the carton and see if any eggs are broken or cracked. Only buy 
eggs that are refrigerated in the store.  

Raw meat, poultry, and seafood sometimes drip. The juices that drip may have germs.  

Keep these juices away from other foods. Put raw meat, poultry, and seafood into plastic 
bags before they go into your cart.  

Pick up milk and other cold foods last. This will give them less time to warm up before you 
get home.  

Save hot chicken and other hot foods for last, too. This will give them less time to cool off 
before you get home.  

Safe Food At Home  

After shopping, get home as soon as you can. Then put food into the refrigerator or freezer 
right away. Eggs always go in the refrigerator, but NOT in the door of the refrigerator.  

Make sure that you and your kitchen are clean.  

Always wash your hands for at least 20 seconds before and after you touch food. Use 
warm water and soap.  

Wash everything else before and after it touches food.  

Wash your cutting board with hot soapy water before you go on to the next food.  

For extra protection, you can clean the board with a kitchen sanitizer, such as a solution of 
one teaspoon chlorine bleach to one quart water. When the cutting board becomes worn 
or hard to clean, throw it out and get a new one.  

Fresh fruits and vegetables also need to be clean. Rinse them under warm running water 
to wash dirt away. Use a produce brush when appropriate.  

Raw meat, raw poultry, raw seafood and raw eggs can spread germs in your kitchen. Keep 
these foods and their juices away from other foods. If you use cutting boards, it's best to 
set one aside that is used only for raw meat, poul-try, fish and eggs.  

Did you wipe up the juices with a dish towel? Wash it before you use it again.  

Or, use paper towels and throw them away.  

Meat, poultry and seafood need to stay cold while they thaw.  



Thaw them:  

• In the refrigerator. Do it one or two days before you will cook the food or  

• In the microwave. Use the "defrost" setting. Then cook the food right away.  

Raw meat, raw poultry, raw seafood, and raw eggs can make you sick. Cook them until 
they are done.  

• Use a meat thermometer for poultry and meat, if possible.  
• Use a meat thermometer if possible when cooking hamburger. Cook hamburger to 

a temperature of 160 degees F. If you don't have a meat thermometer, don't eat 
hamburger if the meat is still pink.  

• Dig a fork into cooked fish. The fish should flake.  
• Cooked egg whites and yolks are firm, not runny.  

If the food is left out for two or more hours, germs can grow.  

So, put leftovers in the refrigerator or freezer as soon as you finish eating. Put them in 
shallow dishes so they cool faster.  

Did you put leftovers in the refrigerator? Eat them in the next few days, before they go bad.  

Keep Your Food Safe  

It is hard to tell if a food is safe.  

Foods that go bad may look, smell, and taste like safe foods.  

So be safe.  

• Buy safe food.  
• Keep food safe at home.  

If you think a food might be bad, do not taste it.  

Remember this: When in doubt, throw it out!  

Do you have questions about food safety? The FDA (Food and Drug Administration) may 
have an office near you. Look for their number in the blue pages of the phone book or call 
1-888-SAFEFOOD (1-888-723-3366).  

You can also contact FDA through its toll-free number, 1-888-INFO-FDA (1-888-463-
6332). Or, on the World Wide Web at www.fda.gov.  

The U. S. Department of Agriculture (USDA) can also answer your food safety questions. 
You can call the USDA Meat and Poultry Hotline at 1-800-535-4555.  

http://www.fda.gov/default.htm


COMMONWEALTH of VIRGINIA 
Department for the Aging 
Jay W. DeBoer, J.D., Commissioner 

MEMORANDUM 
 
TO: Executive Directors 
 Area Agencies on Aging 
 
FROM: Kevin F. Byrnes 
 Demographer 
 
DATE: May 11, 2004 
 
SUBJECT: Older Americans and the Internet 
 
 
The attached article is provided for your information.   
 
Quoting from the research, conducted in conjunction with “The Pew Internet and 
American Life Project”: 
 

“22% of Americans 65 and older use the Internet. 
The percent of seniors who go online has jumped by 47% between 2000 and 2004. In a 
February 2004 survey, 22% of Americans age 65 or older reported having access to the 
Internet, up from 15% in 2000. That translates to about 8 million Americans age 65 or 
older who use the Internet. By contrast, 58% of Americans age 50-64, 75% of 30-49 
year-olds, and 77% of 18-29 year-olds currently go online.” 
 

attachment 
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PEW INTERNET & AMERICAN LIFE PROJECT 1100 CONNECTICUT AVENUE, NW – SUITE 710 WASHINGTON, D.C. 20036 

202-296-0019 http://www.pewinternet.org/ 

  

Older Americans and the 
Internet  

Just 22% go online, but their enthusiasm for 
email and search may inspire their peers to 

take the leap 
25 March  2004  

 

Susannah Fox, Director of Research 
 

 

 



 

  

This Pew Internet & American Life Project report is based on the findings of daily tracking surveys on Americans' use of the Internet 
in 2003 and 2004. The most recent survey data was gathered through telephone interviews conducted by Princeton Survey Research 
Associates between February 3 and March 1, 2004, among a sample of 2,204 adults, aged 18 and older. For results based on the total 
sample, one can say with 95% confidence that the error attributable to sampling and other random effects is +/- 2%. For results based 
Internet users (n=1,371), the margin of sampling error is +/- 3%.    
 

Pew Internet & American Life Project, 1100 Connecticut Avenue, NW, Suite 710, Washington, DC 20036 
202-296-0019 http://www.pewinternet.org 

22% of Americans 65 and older use the Internet.  
The percent of seniors who go online has jumped by 47% between 2000 and 2004. In a 
February 2004 survey, 22% of Americans age 65 or older reported having access to the 
Internet, up from 15% in 2000. That translates to about 8 million Americans age 65 or 
older who use the Internet. By contrast, 58% of Americans age 50-64, 75% of 30-49 
year-olds, and 77% of 18-29 year-olds currently go online.   

In the year 2000, about 60% of wired seniors were men and about 40% were women. In 
February 2004, the gender ratio among wired seniors has shifted to 50% men and 50% 
women – the same ratio as the general Internet population. 

Online seniors as a group are still made up predominately of whites, highly-educated 
seniors, and those living in households with higher incomes who have Internet access, 
although there have been gains in other segments of the seniors cohort since 2000. For 
instance, the number of seniors who live in households with moderate amounts of income 
has risen dramatically, as has the number whose education ended with a high school 
diploma.  

Wired seniors are often as enthusiastic as younger users in the major activities that define 
online life such as email and the use of search engines to answer a specific question. 
Also, wired seniors are as likely as younger users to go online on a typical day.  

Email is equally popular among Internet users age 65 or older and their younger 
counterparts. Fully 94% of wired seniors have sent or received email, compared to 91% 

Summary of 
Findings 

Women reach parity with men in the wired senior population.  

Once seniors get online, they are just as enthusiastic as younger users.  

Communication and information searches attract wired seniors. There 
has been sharp growth in the number doing key Internet activities such 
as health searches, e-shopping, and online banking.  



  Summary of Findings 

Older Americans and the Internet - ii - Pew Internet & American Life Project  

of all Internet users. 

There have been big increases since 2000 in the number of online seniors doing several 
key activities. It is important to stress, though, that even with these high growth rates, it is 
usually the case that online seniors have done these online activities at lower rates that 
younger Internet users. 

� 66% of wired seniors had looked for health or medical information online at some 
point in their online life by the end of 2003. That is a 13-point jump since 2000, and a 
growth rate of 25%. And online seniors are much more likely than other Internet 
users to have logged on to get information about Medicare and Medicaid. 

� 66% of wired seniors had done product research online by the end of 2003. That is an 
18-point jump since 2000, and a growth rate of 38%. 

� 47% of online seniors had bought something on the Internet by the end of 2003. That 
is an 11-point increase since 2000 and a growth rate of 31%. 

� 41% have made travel reservations online by the end of 2003. That is a 16-point 
increase since 2000 and a growth rate of 64%.  

� 60% of wired seniors had visited government Web sites by the end of 2003. That is a 
20-point jump since 2000, and a growth rate of 50%. 

� 26% of wired seniors had looked for religious and spiritual information by the end of 
2003. That is a 15-point jump since 2000, or a growth rate of 136%. 

� 20% of online seniors had done banking on the Internet by the end of 2003. That is a 
12-point increase since 2000 and a growth rate of 150%. 

Most seniors live lives far removed from the Internet, know few people who use email or 
surf the Web, and cannot imagine why they would spend money and time learning how 
to use a computer. Seniors are also more likely than any other age group to be living with 
some kind of disability, which could hinder their capacity to get to a computer training 
center or read the small type on many Web sites. 

There is a burgeoning group of Americans who are slightly younger than retirees and 
who are vastly more attached to the online world. In February 2004, we find that 62% of 
Americans age 50-58 years-old and 46% of Americans age 59-68 have Internet access.  
By contrast, just 17% of Americans age 69 and older have access. 

In fact, older Baby Boomer Internet users (between 50-58 years old) are more like 
Generation X Internet users (between 28 and 39 years old) than like their older, “Mature” 
generational neighbors (those between 59 and 68 years old). For example:  

Many off-line seniors are far removed from the Internet.  

Tomorrow’s seniors will transform the wired senior stereotype.  



  Summary of Findings 

Older Americans and the Internet - iii - Pew Internet & American Life Project  

� 75% of Generation X Internet users and 75% of Baby Boomer Internet users get 
news online, compared to 67% of Mature users. 

� 59% of Generation X Internet users and 55% of Baby Boomer Internet users do 
research online for their job, compared to 30% of Internet users between 59 and 68 
years old. 

The “silver tsunami” identified in the Pew Internet Project’s 2001 “Wired Seniors” report 
has gained momentum. As Internet users in their 50s get older and retire, they are 
unlikely to give up their wired ways and therefore will transform the wired senior 
stereotype. 

Older Americans and the Internet: Summary of Findings at a Glance 
22% of Americans 65 and older use the Internet. 
Women reach parity with men in the wired senior population. 
Once seniors get online, they are just as enthusiastic as younger users. 
Communication and information searches attract wired seniors. There has been sharp growth in the 
number of older Americans doing key Internet activities such as health searches, e-shopping, and 
online banking. 
Many off-line seniors are far removed from the Internet. 
Tomorrow’s seniors will transform the wired senior stereotype. 

Source: Fox, Susannah. Older Americans and the Internet. Washington, DC: Pew Internet & American Life 
Project, March 25, 2004. 
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In 1996, just 2% of Americans age 65 or older went online.1 By the year 2000, that 
percent had increased to 15% of seniors.2 In a February 2004 survey, 22% of Americans 
age 65 or older reported having access to the Internet. This represents a 47% increase 
between 2000 and 2004. Eight million seniors now go online. By contrast, 58% of 
Americans age 50-64, 75% of 30-49 year-olds, and 77% of 18-29 year-olds go online as 
of February 2004.   

“Wired seniors” — Americans age 65 and 
older who say they go online to access the 
Internet or World Wide Web or to send and 

receive email  

If they do not go online, seniors are the least likely group to live with someone who does.  
Just 13% of non-users age 65 or older live in a household with Internet access, compared 
to 35% of non-users age 50-64 years old.3 

“Off-line seniors” or “non-user seniors” — 
Americans age 65 and older who do not use 

the Internet 

In the year 2000, about 60% of wired seniors were men and about 40% were women. In 
February 2004, the gender ratio among wired seniors has shifted to 50% men and 50% 
women – the same ratio as the general Internet population. 

                                                      
1 Pew Research Center for the People and the Press: April 1996 Biennial Media Consumption Survey.  

Available at: http://people-press.org/reports/display.php3?ReportID=127  
2 Fox, Susannah. Pew Internet & American Life Project: “Wired Seniors: A fervent few, inspired by family 

ties.” (September 9, 2001)  Available at: http://www.pewinternet.org/reports/toc.asp?Report=40   
3 Lenhart, Amanda. Pew Internet & American Life Project:  “The Ever-shifting Internet Population: A new look 

at Internet access and the digital divide.” (April 16, 2003) Available at: 
http://www.pewinternet.org/reports/toc.asp?Report=88  
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22% of Americans 65 and older use the Internet 

The gap is narrowing, but Americans age 65 and older still lag behind 
younger generations when it comes to Internet access. 

Women reach parity with men in the wired senior population.  
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It is still predominately whites, highly-educated seniors, and those living in households 
with higher incomes who have Internet access, although there have been gains since 
2000. Data gathered in several surveys throughout 2003 were combined in order to get an 
accurate estimate for older members of minority groups such as African Americans and 
Hispanics. 

Lower education, lower income seniors 

In the year 2000, about three-quarters of wired seniors had attended college, compared to 
36% of all seniors, and a quarter of wired seniors had a high school education or less. In 
the ensuing three years, less-educated seniors have gained ground online. In February 
2004, 62% of wired seniors have at least some college education, compared to 35% of all 
Americans age 65 or older. Thirty percent of wired seniors have a high school education 
or less, compared to 58% of all seniors.   

In 2000, one in four wired seniors lived in a household with an annual income over 
$75,000, compared to just 8% of all seniors.  In February 2004, 17% of wired seniors live 
in high-income households, compared to 4% of all seniors.  It is important to note, 
however, that fully 39% of seniors refused to answer the income question in February 
2004. 

African Americans  

Just 11% of African Americans age 65 and over reported using the Internet in 2003, 
compared to 22% of senior whites. By comparison, 7% of senior African Americans 
went online in 2000. African Americans as a group lag behind whites when it comes to 
Internet access, but the difference is most stark in the over-55 population. For example, in 
2003, 83% of whites between 18-24 years-old had Internet access compared to 68% of 
African Americans in that age group.  But while 58% of whites between 55-64 years-old 
have Internet access, just 22% of African Americans in that pre-retirement age group 
have access. 

Hispanics  

Twenty-one percent of English-speaking Hispanics age 65 and over reported using the 
Internet in 2003, which is statistically equal to the 22% of senior non-Hispanic whites 
who had access. By comparison, 17% of senior Hispanics went online in 2000. So while 
English-speaking Hispanics lag behind non-Hispanic whites in many age groups, they 
reach parity in the senior population. For example, 70% of English-speaking Hispanics 
age 18-24 reported using the Internet in 2003, compared to 83% of non-Hispanic whites 
in that age group.  And while 32% of English-speaking Hispanics age 55-64 had access 

Certain demographic groups among seniors are likely to avoid using the 
Internet.   
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in 2003, we found that 58% of non-Hispanic whites in that age group reported going 
online during the same time period. 

Twenty-nine percent of Americans age 65 and older say they use a computer at their 
workplace, at school, at home, or some other location on at least an occasional basis.  By 
contrast, 71% of Americans age 50-64 use a computer. Both groups have become more 
computer-savvy since 2000, when 21% of seniors and 59% of Americans age 50-64 said 
they used a computer. 

Tobey Dichter, founder and CEO of Generations on Line,4 points out that many seniors 
have an antique notion of computers, counting their use of punch cards in the 1960s and 
1970s as “computer experience.” She says many elders are afraid they will break any 
new technology they attempt to learn.  “Access, skill, and intimidation are the barriers – 
and the greatest of these is intimidation,” according to Dichter. 

Ninety-five percent of wired seniors say they go online at home and 10% go online at 
work. Some of these seniors use multiple places to access the Internet, so the figures add 
up to more than 100%.  By contrast, 90% of the general Internet population goes online 
at home and 51% goes online at work. Seventy-two percent of wired seniors who go 
online at home have a dial-up connection, compared to 54% of the general Internet 
population who go online from home.  

However, once someone age 65 and older gets access, they are often as enthusiastic as 
younger users in the major activities that define online life.  For example:  

� Wired seniors are as likely as younger users to go online on a typical day. When 
asked if they happened to go online or check their email yesterday, 59% of Internet 
users age 65 and older said yes, they had – essentially the same percentage as the 
general Internet population (56%).   

� Wired seniors are as likely as younger users to use email. Ninety-four percent of 
wired seniors have sent or received email – again, essentially the same percent as the 
general Internet population (91%).   

� Wired seniors are nearly as likely as younger users to use a search engine to answer a 
specific question. Seventy-six percent of wired seniors have used a search engine to 
find information, compared to 80% of all Internet users. 

                                                      
4 http://www.generationsonline.org/  

Computer use in general is lower among seniors. 

Most seniors go online at home, via dial-up connections. 

Once seniors get online, they are just as enthusiastic as younger users.  
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In our 2001 report we noted that the more years of online experience a wired senior has, 
the more likely he is to fit the pattern of other online veterans (those with three or more 
years experience) by going online first thing in the morning, spending more time online, 
and trying more activities.   

In the fall of 2000, just 23% of Internet users age 65 or older had three or more years of 
experience with email and the Web.  In February 2004, 77% of Internet users age 65 or 
older have four or more years of experience online. Today’s wired seniors are more like 
the general Internet population – an experienced, savvy group of users who are more 
willing to sample all the Internet has to offer. 

The next section details the activities most popular – and unpopular – among wired 
seniors. 
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Wired seniors want to keep up to date, whether that means emailing their children or 
staying current with the news. 

As noted, email is equally popular among Internet users age 65 or older and their younger 
counterparts. Fully 94% of wired seniors have sent or received email. But fewer use 
instant messaging to keep in touch with friends and family – 28% of wired seniors have 
IM’d, compared to 39% of all Internet users. There is a small group of seniors on the 
cutting edge of communication technology, however. Nine percent of wired seniors have 
made a phone call online – compared to 11% of all users.  

Wired seniors are similar to the rest of the Internet population when it comes to 
information utilities. Eighty-two percent of wired seniors have used a search engine to 
find information online, compared to 90% of the general population of Internet users. 
Fifty-nine percent of wired seniors have gone online to get news, compared to 71% of all 
users. Thirty-seven percent of wired seniors look for news or information about politics 
and the campaign, compared to 46% of all users. In addition, 60% of wired seniors have 
looked for information on a government Web site, compared to 66% of all users.  

Today’s wired seniors are much more interested in religious information than the seniors 
who had Internet access in 2000.  Just 11% of wired seniors had looked for religious or 
spiritual material online in 2000. In the spring of 2003, 26% of wired seniors reported 
searching for this type of information online, compared to 29% of all Internet users.  

Wired seniors are likely to describe their health as “fair” or “poor” and they are more 
likely than other age groups to be living with a disability or chronic illness.5 Sixty-six 
percent of wired seniors have looked for health or medical information online – the same 
                                                      
5 Fox, Susannah and Deborah Fallows.  Pew Internet & American Life Project: “Internet Health Resources.” 

(July 16, 2003) Available at: http://www.pewinternet.org/reports/toc.asp?Report=95  
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Familiar concerns drive wired seniors’ online 
research  

Communication tops the agenda for wired seniors – but they generally 
stick to email.  

Wired seniors are avid information seekers.  

Health information is popular among wired seniors.  
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percent as the general Internet population. However, this represents a more than 25% 
increase since 2000 in the number of online seniors who had performed health searches.  

Fully 53% of wired seniors have gone to Web sites that provide information or support 
for a specific medical condition or personal situation, compared to 54% of the general 
Internet population.  

When it comes to specific types of health information, both wired seniors and younger 
users are pretty equally interested in details about a specific disease, treatment, or drug. 
(See table on next page for more details.) Seniors and their loved ones would do well to 
keep up to date since a recent RAND Health study found that seniors got the 
recommended care for age-related conditions only one-third of the time.6 

Wired seniors truly surpass younger users in pursuit of only one health-related topic:  
Medicare and Medicaid information. Indeed, the Center for Medicare Education recently 
issued a policy brief to help senior educators guide seniors through the thicket of new 
options.7 

Why don’t online seniors seek health information on the Web? The main reason, 
according to their answers in our December 2002 survey, is that they are satisfied with 
the health and medical information they get elsewhere. Most did not fret about 
untrustworthy material online. Several said they didn’t have any health concerns at that 
point in their lives. And a few said it is because they would not know where to start 
looking online.  

                                                      
6 Wenger, Neil. RAND Health: “Quality of Medical Care Provided to Vulnerable Community Dwelling Older 

Patients.” (November 2003) Summary available at: http://www.rand.org/health/healthpubs/seniors.html  
7 Stevens, Beth. Center for Medicare Education: “How Seniors Learn.” (2003) Available at: 

http://www.medicareed.org/content/CMEPubDocs/ACFA8CC.pdf  
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Health Topics Searched Online 
In all, 80% of all Internet users – and 70% of wired seniors – have searched for at least one of 16 health 
topics online. Many have searched for several kinds of information. 
 18-64 65+ All users 

Uniform popularity 
Information about a certain medical treatment or 
procedure 47% 45% 47% 

Information about prescription or over the counter 
drugs 34 31 34 

Information about experimental treatments or 
medicines 18 14 18 

Information about how to quit smoking 6 2 6 

More popular among wired seniors 
Information about Medicare or Medicaid 9 19 9 

More popular among younger users 
Information about a specific disease or medical 
problem 64 59 63 

Information about diet, nutrition, vitamins, or nutritional 
supplements 45 28 44 

Information about exercise or fitness 38 13 36 

Information about alternative treatments or medicines 28 23 28 

Information related to health insurance 26 20 25 

Information about depression, anxiety, stress, or mental 
health issues 22 6 21 

Information about a particular doctor or hospital 21 13 21 

Information about environmental health hazards 17 6 17 

Information about immunizations or vaccinations 13 6 13 

Information about sexual health 11 5 10 

Information about problems with drugs or alcohol 9 2 8 

Source:  Pew Internet & American Life Project December 2002 Survey. N=1,220. Margin of error based on full sample of 
Internet users is ±3%. Margin of error based on wired seniors is ±5%. 
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There have been big increases since 2000 in the number of online seniors doing several 
key activities on the Net. It is important to stress, though, that even with these high 
growth rates, it is usually the case that online seniors have done these online activities at 
lower rates that younger Internet users.  

A rundown of the main activities we measure is on page 10 of this report. Here are some 
highlights of activities where there have been significant increases: 

� 66% of wired seniors had done product research online by the end of 2003. That is an 
18-point jump since 2000, and a growth rate of 38%. 

� 47% of online seniors had bought something on the Internet by the end of 2003. That 
is an 11-point increase since 2000 and a growth rate of 31%. 

� 41% have made travel reservations online by the end of 2003. That is a 16-point 
increase since 2000 and a growth rate of 64%.  

� 60% of wired seniors had visited government Web sites by the end of 2003. That is a 
20-point jump since 2000, and a growth rate of 50%. 

� 26% of wired seniors had looked for religious and spiritual information by the end of 
2003. That is a 15-point jump since 2000, or a growth rate of 136%. 

� 20% of online seniors had done banking on the Internet by the end of 2003. That is a 
12-point increase since 2000 and a growth rate of 150%. 

It is important to stress that there is a double-edged quality to several of these figures. 
While there has been notable growth, it is still the case that seniors who use the Internet 
are less likely than younger Americans to do transactions online. One example: 66% of 
Internet users age 65 and older have looked up a product online, compared to 78% of all 
users.  That gap is repeated when it comes to buying things online.  While 47% of wired 
seniors have bought a product online, such as books, music, toys, or clothing, 66% of all 
Internet users have done so. Forty-one percent of wired seniors have made a reservation 
for travel or bought tickets online, compared to 57% of all users. Twenty percent of wired 
seniors have done their banking online, compared to 34% of all users. And just 9% of 
wired seniors have participated in an online auction, compared to 24% of all users. 

Russell E. Morgan, president of the SPRY (Setting Priorities for Retirement Years) 
Foundation,8 says, “Seniors are more suspicious. They hear about identity fraud and 
credit card theft online and think, ‘Why take the chance?’” However, Morgan points out 
that transportation and managing one’s own finances are the two issues that worry seniors 

                                                      
8 http://www.spry.org  

Wired seniors are doing more on the Internet, but they are still less likely 
than younger Internet users to try many online activities.  
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most. He adds, “The more seniors can track their finances, the less likely they will get 
into trouble later on.” 

Wired seniors are essentially equal to younger users when it comes to researching 
financial information, such as stock quotes or mortgage interest rates.  Forty-one percent 
of wired seniors have done this type of research, compared to 44% of all users. Fifteen 
percent of wired seniors buy or sell stocks, mutual funds, or bonds online, compared to 
13% of the general Internet population. These numbers have not changed significantly 
between 2000 and 2004 – wired seniors and younger users have maintained, but not 
increased, their interest in following the stock market online. 

Thomas S. Tullis, senior vice president of human interface design at Fidelity Investments, 
observes that while seniors are increasingly willing to use the Web for financial research, 
they are still more conservative than younger users when it comes to making trades. 

Pew Internet Project surveys consistently find that hobby information is among the most 
popular topics among Internet users – 76% of all users have done this type of search.  But 
only 52% of wired seniors have searched for hobby information. Fifty-four percent of 
wired seniors have surfed the Web “just for fun,” compared to 67% of all Internet users.  

Wired seniors are among the least likely groups to download music, video, or game files, 
but they are among the most likely to play a game online.  Thirty-five percent of Internet 
users age 65 and older have played a game online, compared to 39% of all users. 

There is one hobby activity that elders clearly dominate – 36% of wired seniors have 
researched their family’s history or genealogy, compared to 24% of all users.

Games, hobbies, and other diversions attract a smaller group of wired 
seniors.  
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Online Activities 
The portions of Internet users in each age group who have used the Internet for some popular online 
activities. 
 18-64 65+ All users 

Uniform popularity 
Send or read e-mail 91% 94% 91% 

Look for health or medical information 66 66 66 

Go to Web sites that provide information or support for 
a specific medical condition or personal situation 54 53 54 

Get financial information 44 41 44 

Play a game 40 35 39 

Look for religious or spiritual information 29 26 29 
Buy or sell stocks, bonds, or mutual funds 12 15 13 
Make a phone call online 11 9 11 

More popular among wired seniors 
Research your family’s history or genealogy 23 36 24 

More popular among younger users 

Use a search engine to find information 90 82 90 

Research a product or service before buying it 79 66 78 

Look for information on a hobby or interest 77 52 76 

Check the weather 76 60 75 

Get news 71 59 71 

Surf the Web for fun 68 54 67 

Look for information from a government Web site 66 60 66 

Buy a product 67 47 66 

Buy or make a reservation for travel 58 41 57 

Look for political news or information 47 37 46 

Check sports scores or information 44 34 43 

Download other files such as games, videos, or pictures 43 30 42 

Send instant messages 40 28 39 

Bank online 25 20 34 

Participate in an online auction 24 9 24 

Source:  Pew Internet & American Life Project Surveys 2003-4.  Margin of error based on full sample of Internet users is ±3%. 
Margin of error based on wired seniors is ±5%. 
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Eight in ten off-line seniors do not think they will ever go online.9  They often live lives 
far removed from the Internet, know few people who use email or surf the Web, and 
cannot imagine why they would spend money and time learning how to use a computer. 
But for the small group of seniors who are motivated to go online – or find themselves 
using the Internet despite personal reservations – there remain barriers to entry that are 
not unique to their age group, but combine in new ways to prevent widespread Internet 
use among Americans age 65 and older. 

Lack of experience with computers 

Just 29% of Americans age 65 and older uses a computer on at least an occasional basis.  
Many of these Americans were probably not in the workforce when computers became 
standard issue at offices, schools, factories, and other work sites. 

Lack of first- or even second-hand knowledge of the Internet 

One in four Americans has never used the Internet and do not know anyone who does. 
Seniors make up a large portion of these “truly disconnected” Americans.10 This lack of 
peer or family reinforcement can have significant effects on a senior’s interest or ability 
to go online. In February 2001, 84% of wired seniors reported that they first got Internet 
access for reasons unrelated to work or school and about half of those said family 
members encouraged them to do so – a higher percent than any other age group. A nearly 
equal group (45%) said getting Internet access was just something they personally 
wanted to do. Very few wired seniors who first got online for personal reasons said they 
received encouragement from friends. By contrast, 52% of all Internet users said they got 
access for personal reasons, not work or school, and friends had a greater influence than 
family members.11 

Younger Internet users are often eager to share the benefits of email and the Web with 
their parents, grandparents, or other older relatives. A 2003 survey of young people (age 

                                                      
9 Lenhart, 2003. 
10 Lenhart, 2003. 
11 Fox, 2001. 
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Implications for the future  

Many seniors have no interest in going online.  Those who do want to get 
access face significant barriers.  
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25-44) who assist an older relative with computer questions found that 80% reported 
positive effects, including an increase in their ability to stay in touch.12  More than six in 
ten respondents helped set up a computer for their older relative. Eight in ten respondents 
said they taught their older relative how to use a computer. Forty-five percent of the 
seniors asked their children or other younger relatives for help searching for information 
related to travel and entertainment.  Next on the list were health information and 
information about books, movies, and music. Without hands-on support, many older 
Americans would not be able to go online.  

Community learning centers can fill the gap left by the lack of family or friends willing 
or able to help. Philadelphia-based Generations on Line has developed step-by-step 
software designed specifically for those born between 1920 and 1929 and provides 
training at over 900 centers in 46 states and Canada.13 SeniorNet, another national 
organization which provides computer education and access for older adults, has 240 
learning centers in the U.S. and abroad.14 

Increased likelihood of vision problems or other disability 

Seniors are more likely than any other age group to be living with some kind of 
disability. Twenty-eight percent of seniors reported in December 2002 that a disability, 
handicap, or chronic disease keeps them from participating fully in work, school, 
housework, or other activities.  By comparison, 21% of Americans between 50-64, 11% 
of Americans age 30-49, and 5% of Americans age 18-29 report such a disability.15 
Americans of all ages who are living with a disability have among the lowest rates of 
Internet access in the country – just 4 in 10, compared to about 6 in 10 for the general 
population. Non-users living with a disability are less likely than other non-users to 
believe they will ever use the Internet and less likely than others to have friends or family 
who go online.   

Small type, low-contrast color choices, and pull-down menus can have a significant 
effect on an older user’s ability to navigate a site. The Nielsen Norman Group has found 
that standard Web sites are twice as difficult to use for wired seniors versus Internet users 
between 18-55 years old.16  Older users made nearly five errors per assigned task, 
compared with less than one error for younger users. 

The National Institute on Aging and the National Library of Medicine conducted 
extensive research on how people age 60 or older use computers and published a 

                                                      
12 AARP: “Wired Generations: Getting By With A Little Help From One's Kids.”  (July 2003) Available at: 

http://links.aarp.org/generationsreport   
13 http://www.generationsonline.org  
14 http://www.seniornet.org/  
15 Fox and Fallows, 2003. 
16 Nielsen Norman Group: “Web Usability for Senior Citizens.” Summary available at: 

http://www.nngroup.com/reports/seniors/  
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checklist for Web site designers.17 They find that older adults lose the ability to detect 
fine details and therefore find it easier to read sans serif type at 12 point or 14 point type 
sizes. Older adults often process information more slowly than younger adults and 
therefore appreciate simple language and short sections of text.  Finally, older adults are 
more likely to be able to navigate a site that employs single-mouse clicks to access 
information, large icons, and clear navigation such as “Previous Page” and “Next Page” 
buttons. 

Perhaps not surprisingly, usability tests conducted at the Fidelity Center for Applied 
Technology’s Human Interface Design department found that when specific design 
changes were made to accommodate older users, the changes also improved the 
performance of younger adults.18 

While just 22% of today’s senior population (age 65+) uses the Internet, there is a 
burgeoning group of Americans who are slightly younger but vastly more attached to the 
online world.  

In our survey in February 2004, we find that 62% of Americans age 50-58 years-old and 
46% of Americans age 59-68 have Internet access.  By contrast, just 17% of Americans 
age 69 and older have access. 

In fact, older Baby Boomer Internet users (between 50 and 58 years old) are more like 
Generation X Internet users (between 28 and 39 years old) than like their older, “Mature” 
generational neighbors (those between 59 and 68 years old).   

Eighty-six percent of Generation X Americans and 76% of Americans age 50-58 use a 
computer at their workplace, at school, at home, or some other location, compared to 
57% of Americans age 59-68 years old.  Generation X Internet users and Baby Boom 
Internet users are equally likely to go online from home and work on a typical day, 
whereas Mature Internet users are more likely to go online only at home. 

Internet users in their 30s and 50s are also more alike than different when it comes to 
some key online pursuits. Seventy-five percent of Generation X Internet users and 75% 
of Baby Boomer Internet users get news online, compared to 67% of Internet users 
between 59 and 68 years old. Fifty-nine percent of Generation X Internet users and 55% 
of Baby Boomer Internet users do research online for their job, compared to 30% of 
Internet users between 59 and 68 years old. Thirty-seven percent of Generation X 

                                                      
17 http://www.nlm.nih.gov/pubs/checklist.pdf  
18 Chadwick-Dias, Ann; Michelle McNulty; and Tom Tullis. Fidelity Investments: “Web Usability and Age: 

How Design Changes Can Improve Performance.” (November 2003.) More information available at: 
http://www.acm.org/sigs/sigchi/cuu2003/program.htm  

Tomorrow’s seniors will transform the wired senior stereotype.  
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Internet users and 31% of Baby Boomer Internet users send instant messages, compared 
to 26% of Internet users between 59 and 68 years old. 

The “silver tsunami” identified in the Pew Internet Project’s 2001 “Wired Seniors” report 
has gained momentum. As Internet users in their 50s get older and retire, they are 
unlikely to give up their wired ways and therefore will transform the wired senior 
stereotype.  
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This Pew Internet & American Life Project report is primarily based on the findings of 
several daily tracking surveys of Americans' use of the Internet.  

For the most recent survey, and the one used to determine the number of seniors online, 
telephone interviews were conducted by Princeton Survey Research Associates between 
February 3 and March 1, 2004, among a sample of 2,204 adults, 18 and older. For results 
based on the total sample, one can say with 95% confidence that the error attributable to 
sampling and other random effects is plus or minus 2 percentage points. For results based 
Internet users (n=1,371) the margin of sampling error is plus or minus 3 percent points. 
For results based on Americans age 65 and older (n=436) the margin of sampling error is 
plus or minus 5 percent points. In addition to sampling error, question wording and 
practical difficulties in conducting telephone surveys may introduce some error or bias 
into the findings of opinion polls. 

The sample for this survey is a random digit sample of telephone numbers selected from 
telephone exchanges in the continental United States. The random digit aspect of the 
sample is used to avoid “listing” bias and provides representation of both listed and 
unlisted numbers (including not-yet-listed numbers). The design of the sample achieves 
this representation by random generation of the last two digits of telephone numbers 
selected on the basis of their area code, telephone exchange, and bank number. 

New sample was released daily and was kept in the field for at least five days. This 
ensures that complete call procedures were followed for the entire sample. Additionally, 
the sample was released in replicates to make sure that the telephone numbers called are 
distributed appropriately across regions of the country. At least 10 attempts were made to 
complete an interview at every household in the sample. The calls were staggered over 
times of day and days of the week to maximize the chances of making contact with a 
potential respondent. Interview refusals were re-contacted at least once in order to try 
again to complete an interview. All interviews completed on any given day were 
considered to be the final sample for that day. The overall response rate was 32.8%. 

Non-response in telephone interviews produces some known biases in survey-derived 
estimates because participation tends to vary for different subgroups of the population, 
and these subgroups are likely to vary also on questions of substantive interest. In order to 
compensate for these known biases, the sample data are weighted in analysis. The 
demographic weighting parameters are derived from a special analysis of the most 
recently available Census Bureau’s Current Population Survey (March 2001). This 
analysis produces population parameters for the demographic characteristics of adults age 
18 or older, living in households that contain a telephone. These parameters are then 
compared with the sample characteristics to construct sample weights. The weights are 
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derived using an iterative technique that simultaneously balances the distribution of all 
weighting parameters. 
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